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In a landscape where change is the only constant, market research is undergoing a quiet
revolution. Traditional models of data collection and analysis are giving way to hybrid
techniques—blending methodologies, technologies, and thinking—to produce richer, faster,
and more actionable insights. For research buyers, this evolution isn’t just interesting—it’s
strategic.

What Are Hybrid Techniques?

Hybrid techniques refer to integrated research approaches that combine multiple
methodologies, data sources, or technologies to enhance the depth and relevance of insights.

Hybrid research integrates multiple
methodologies—qual + quant, attitudinal +
behavioral, human + machine—into a single
cohesive study or insight stream.

These may fuse qualitative and quantitative research, behavioral and attitudinal data, or even
Al-driven analytics with human interpretation.

In 2025, the emphasis is no longer on choosing between qual or quant, primary or secondary,
online or in-person—but on intelligently combining them.

@ Why it matters: Buyers are no longer
asking "Which method?" but rather "How do
we blend the best of both?"

@3 The Future Is Hybrid

Market research is no longer about choosing between qualitative or
guantitative, traditional or digital. It's about combining methods and data
sources intelligently to unlock richer, faster, and more meaningful insights.

il Hybrid techniques are now essential for research buyers looking to
balance speed, depth, and ROI.



Trends Driving Hybrid Research in 2025
1. Blending Qual + Quant for Agile Depth

Mixed-method research is no longer reserved for large-scale studies. Thanks to platforms and
tools that support both open-ended exploration and robust statistical validation, agile hybrid
studies are now possible in compressed timelines.

e Trend in action: Live video qual followed by real-time quant pulse surveys (or vice versa)
allows iterative learning.

e Tool spotlight: Platforms like Recollective, dscout, and Fieldable’s own tech-enabled
fielding can seamlessly link qual-quant workflows.

2. Al-Augmented Research Design

Al is not replacing researchers—it’s empowering them to design smarter, more adaptive
studies.

@ Trend snapshot: Al now drafts surveys,
analyzes open text, suggests follow-up questions,
and detects patterns across datasets.

e Generative Al can draft surveys, moderate discussions, and analyze open text at scale.

e Machine learning helps detect patterns across multi-source data, from CRM to social
listening to survey responses.

e Emotion and sentiment Al enhance qual by decoding tone, emotion, and visual cues.

For research buyers, the value lies in faster synthesis and a sharper lens on consumer
meaning.

Emerging use cases:
e Instant thematic analysis of qual sessions
e Al-powered chat moderation

e Open-ended response clustering

3. Synthetic + Behavioral Data Integration

© The shift: Combining survey-based attitudinal data with behavioral signals and even
synthetic data models.



Hybrid approaches are also about blending first-party data with modeled or behavioral data.
This is especially critical in an era of consent and privacy.

e Synthetic data sets, generated using Al, simulate consumer behaviors and attitudes
while protecting privacy.

e Behavioral data (clickstreams, purchases, geo-data) is being layered with attitudinal data
to tell a more complete story of decision-making.

Example: A retail study might merge loyalty card data with ethnographic mobile diaries to
understand not just what customers buy—but why.

1 Privacy-first methods are fueling new hybrid
designs that are compliant, predictive, and
scalable.

4. Micro Communities + Longitudinal Panels

Hybrid qual isn’t just about blending methods—it’s also about designing for engagement over

time.

e Researchers are creating hybrid panels that combine online communities, in-the-
moment mobile ethnography, and follow-up quant surveys.

e These communities often double as co-creation spaces, testing grounds, and behavior
trackers.

<> What’s new: Research communities now blend:
e In-app tasks

e Live group chats

e Quick polls

e Behavioral diaries

@ Insights:

Engage. Re-engage. Understand change over time, not just in snapshots.



Longitudinal engagement gives buyers a chance to track not just change—but the "why" behind

it.

5. DIY Meets Expert-Led Research

A notable trend is the fusion of DIY speed with expert oversight. Buyers want the control of

self-service tools—but the confidence of having seasoned researchers involved when it counts.

Q Trend: Research buyers want modular
options—run studies themselves but lean on
experts when needed.

Hybrid service models let buyers build their own surveys or sample plans, while tapping
experts for strategic input or analysis.

Fieldable Research and others are offering modular research solutions that balance
flexibility with rigor.

Emerging Approaches Shaping the Hybrid Future

Conversational Research: Using Al-powered chatbots to run qualitative interviews at
scale, then validating findings through quick quant follow-ups.

Predictive Insight Models: Combining survey data with machine learning to forecast
consumer behavior, not just report on it.

In-context Testing: Embedding research into digital experiences (e.g., app testing, in-
game polling, or shoppable surveys).

Sensor + Survey Fusion: Wearables and passive sensors (e.g., eye tracking, facial coding)
paired with recall surveys to bridge the “say-do” gap.

Why Hybrid Matters for Research Buyers

1. Speed + Depth: Get comprehensive insights without sacrificing agility.

2. Greater Context: Understand the why behind the what.

3. Cost Efficiency: Hybrid designs often reduce field time and data duplication.



4. Future-Proofing: Hybrid approaches are better suited to meet evolving data privacy,
channel, and tech trends.

Final Thought: A Mindset Shift, Not Just a Method Shift

Hybrid research isn't just a new set of tools—it’s a new way of thinking. It requires research
buyers to reframe briefs, rethink timelines, and reimagine what insights can look like. It's a
move from siloed answers to synthesized understanding—and that’s exactly where future-
focused research belongs.

Hybrid research is more than a method—it’s a
mindset. A willingness to combine tools, break
silos, and design for depth + agility.

At Fieldable Research, we’re constantly exploring new techniques and helping buyers navigate
this shift with flexibility, speed, and trust. If you're ready to rethink your research design, we're
ready to help.

B3 About Fieldable Research

We specialize in agile, modular, and tech-forward research solutions for teams who want smart
answers fast for the Mexican and Latino markets. With local teams across several countries in
Latin America, flexible hybrid methodologies and a consultative approach, we help insight
buyers succeed in a complex world.




